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Profile

The printed edition of BRAUWELT, the international, independent 
journal for the entire beverage sector, is published fortnightly and 
offers latest news, reports and articles from the entire brewing 
and beverage world. The publication language is German.

In addition to the printed version, BRAUWELT can also be ob-
tained as a digital print edition.

BRAUWELT covers the latest technical and technological devel-
opments, from raw materials, brewhouses, fermenting rooms, 
storage cellars, filling and packaging to quality management, 
energy, water and environmental issues and logistics. It features 
case studies, company portraits, interviews, marketing and sales 
strategies, reports on congresses, workshops and courses, fair 
previews and reviews, current information on dates and events, 
company and association news and a people column.

With its alternating  specials like brewing technology, bever-
age technology and both marketing and management practice, 
BRAUWELT covers all topics relevant to experts and manage-
ment from the brewing and beverage industry in their everyday 
work.
BRAUWELT provides a suitable platform for a comprehensive 
knowledge transfer in the brewing and beverage industry.
For quick information in advance, there is the free weekly  
BRAUWELT newsletter.

BRAUWELT®

Volume 166
Frequency: Fortnightly
( = 25 issues/year)
Circulation: 2,319

BRAUWELT®

15. - 19. September 2025 

B5-104

Visit us in Munich:

Das KIESELMANN Doppelsitzventil:
Gewinner des Red Dot Design Awards

SICHER

Einz igar t iges

Ausgesprochen

Unübertroffen 

DESIGN
NACHHALTIG

FACHZEITSCHRIFT FÜR DAS GETRÄNKEWESEN
15/25 | 24. Juli | 165. JAHRGANG | NÜRNBERG | www.brauwelt.com

BRAUWELT
WOCHENREPORT
VeW-Karrieretag:  
„Willkommen Zuhause“

MARKT
Kaum Erholung für 
die Brauer

WISSEN
Pilotstudie zu neuem
Membran-Maische-Filter
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Profile

10	 Publishing house:	 �Fachverlag Hans Carl GmbH 
Andernacher Str. 33a, 90411 Nuremberg, Germany 
Phone: +49(0)911/ 9 52 85 - 0  
Fax: +49(0)911/ 9 52 85 - 48 
Internet: www.hanscarl.com  
E-mail: info@hanscarl.com

11	 Publisher:	 Dr.-Ing. Karl-Ullrich Heyse 
12	 Advertising / Distribution:	�Michael Schmitt (responsible) 

Phone: +49(0)911/ 9 52 85 - 62 
E-mail: anzeigen@hanscarl.com

13	 Editorial department:	 Dr. Lydia Junkersfeld (Editor-in-chief)  
		  Phone: +49(0)911/ 9 52 85 - 58, Fax: - 48 
		  E-mail: junkersfeld@hanscarl.com
14	 Editorial-to-advertising-analysis 2024 = 25 issues
	 Total number of pages:		  968 pages	 = 	 100.0 %
	 Editorial section:				    750 pages	 = 	 77.5 % 
	 Advertisements:				     139 pages	 = 	 14.4 %
	 Of which:	 Classified ads	 62 pages	 =	 44.6 % 
	 	 Buyers guide	 18 pages	 =	 12.9 % 
	 	 In-house-ads	 74 pages	 =	 53.2 % 
	 	 Inserts	 1 pages	 =	 0.7 % 
	 	 Supplements	 8 pieces
15	 Content analysis of the editorial section:  2024 = 750 pages
	 Sorted by subject area: 
	 International beer and beverage market 	 	 68 pages	 =	 9.1 % 
	 National and international events	 	 52 pages	 =	 6.9 % 
	 Marketing and merchandising	 	 78 pages	 =	 10.4 % 
	 Beer and beverage production	 	 99 pages	 =	 13.2 % 
	 Business management	 	 62 pages	 =	 8.3 % 
	 Quality management/controlling	 	 83 pages	 =	 11.1 % 
	 Engineering/plants for beverage production	 	 42 pages	 =	 5.6 % 
	 Filling and packaging	 	 63 pages	 =	 8.4 % 
	 Vehicle fleet and logistics	 	 16 pages	 =	 2.1 % 
	 Energy and environment	 	 78 pages	 =	 10.4 % 
	 Cleaning and disinfection	 	 26 pages	 =	 3.5 % 
	 Raw products and auxiliary supplies	 	 83 pages	 =	 11.1 %
			   750 pages	 =	 100.0 %

1	 Title: BRAUWELT
2	 Abstract: BRAUWELT is an international, independent professional journal 
	 for the whole beverage industry and stands for worldwide, highly-qualified research 	
	 and compilation of all economic and technical developments.
	� BRAUWELT Online and Newsletter: cross-media publishing with print editions 

means always being on top of events with a quick online archive access to all 
BRAUWELT issues published since 1991.

3	 Target group: 	� Professionals and executives in the international brew-
ing and beverage industry and the supply industry as well 
as teachers and students from the relevant teaching and 
training institutions.

4	 Frequency:	 fortnightly
5	 Magazine format:	 210 mm x 297 mm (DIN A4)

6	 Volume:	 166
7	 Subscription price:  
	 Annual subscription:	 PRINT
	 	 	 25 print issues + online + newsletter + archive
	 	 	 Germany:	 € 182.90 (incl. postage and VAT)
			   Foreign countries:	 € 213.70 (incl. postage; plus VAT)
			   PRINT + DIGITAL
	 	 	 25 print issues + digital print edition + online 
			   + newsletter + archive
			   Germany: 		  € 209.90 (incl. postage and VAT)
			   Foreign countries:	 € 239.40 (incl. postage, plus VAT)
			   DIGITAL
	 	 	 25 digital print editions + online + newsletter + archive
	 	 	 Germany: 	 	 € 159.90 (incl. VAT.)
			   Foreign countries:	 € 149.44 (plus VAT)
	 Retail price single copy:	€ 9.00 (incl. VAT)
8	 Organ:		  –
9	 Memberships:	 Deutsche Fachpresse, IVW, IVW-EDA
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TSpecial topics and dates

Month Issue Publishing 
date

Closing date Copy date Subject and topics Traide fairs and events
Further dates at 
brauwelt.com

January 1 09-Jan-2026 16-Dec-2025 20-Nov-2025
Brewing Technology:  
Water/Energy/Environment (1)
Buyers Guide

2 22-Jan-2026 13-Jan-2026 11-Dec-2025
Beverage Technology: 
Cleaning & Disinfection (1)
International Report

February 3 05-Feb-2026 27-Jan-2026 25-Dec-2025

Brewing Technology:
Raw materials: brewing grains; malting 
grains, hops (1)
Buyers Guide

4 19-Feb-2026 10-Feb-2026 08-Jan-2026

Management:
Market, Marketing, Business 
Administration, Law (1)
International Report

March 5 05-Mar-2026 24-Feb-2026 22-Jan-2026
Brewing Technology:
Brewhouse (1)
Buyers Guide

6 19-Mar-2026 10-Mar-2026 05-Feb-2026
Beverage Technology:
Filling & Packaging (1)
International Report

18/21-Jan-2026
GETRÄNKE IMPULS TAGE 2025
Hopfgarten, Austria
www.getraenke-impuls-tage.de

05/06-Feb-2026
GLUG Swiss
Aarau, Switzerland
www.glug.swiss

15/17-Feb 2026
Beer & Food Attraction 
Rimini, Italy
www.beerandfoodattraction.it

24/26-Mar-2026
110. Internat. Brau- und maschinen­
technische Arbeitstagung
Erding, Deutschland
www.vlb-berlin.org



We reserve the right for changes.

April 7 02-Apr-2026 24-Mar-2026 19-Feb-2026
Brewing Technology:  
Yeast, Fermentation & Storage (1) 
Buyers Guide

 

8 16-Apr-2026 07-Apr-2026 05-Mar-2026
Beverage Technology: 
Vehicle Fleet & Logistics (1)
International Report

9 30-Apr-2026 21-Apr-2026 19-Mar-2026
Brewing Technology:  
Filtration & Stabilisation (1) 
Buyers Guide

May 10 15-May-2026 05-May-2026 02-Apr-2026
Management:
Market, Marketing, Business 
Administration, Law (2)

11 28-May-2026 19-May-2026 16-Apr-2026
Brewing Technology:  
Water/Energy/Environment (2)
International Report

June 12 11-June-2026 01-June-2026 30-Apr-2026
Beverage Technology:
Cleaning & Disinfection (2) 
Buyers Guide

13 25-June-2026 16-June-2026 15-Mar-2026

Brewing Technology:  
Raw materials: brewing grain; malting, 
hops (2)
International Report

16/18-Apr-2026
Kibex, Korea International Beer Expo
Seoul, Korea
www.beerexpo.kr 

07/09-Apr-2026
Craft Beer China
Shanghai, China
www.cbcechina.com/en

20/23-Apr-2026
Craft Brewers Conference & Brew 
Expo America
Philadelphia, USA
www.craftbrewersconference.com



TRADE JOURNAL 8

TSpecial topics and dates

Month Issue Publishing 
date

Closing date Copy date Subject and topics Traide fairs and events
Further dates at 
brauwelt.com 

July 14 09-July-2026 30-June-2026 28-May-2026
Beverage Technology: 
Filling & Packaging (2)
Buyers Guide

15 23-July-2026 14-July-2026 11-June-2026
Brewing Technology:
Brewhouse (2) 
International Report

August 16 06-Aug-2026 28-July-2026 25-June-2026
Brewing Technology:
Yeast, Fermentation & Storage (2)
Buyers Guide

17 20-Aug-2026 11-Aug-2026 09-July-2026

Management:
Market, Marketing, Business 
Administration, Law (3)
International Report

September 18 03-Sep-2026 25-Aug-2026 23-July-2026
Brewing Technology:
Water/Energy/Environment (3)
Buyers Guide

19 17-Sep-2026 08-Sep-2026 06-Aug-2026
Beverage Technology:
Vehicle Fleet & Logistics (2)
International Report

v

6/9-Sep-2026
European Brewery Convention 
Congress
Rotterdam, The Netherlands
www.ebc2026rotterdam.eu



October 20 01-Oct-2026 22-Sep-2026 13-Aug-2026
Brewing Technology:
Filtration & Stabilisation (2)
Buyers Guide

12/15-Oct-2026
China Brew 2026
China Beverage 2026
Shanghai New International Expo 
Centre (SNIEC)
Shanghai, PR China
www.chinabrew-beverage.com

10/12-Nov-2026
BrauBeviale
Nuremberg, Germany
www.braubeviale.com

21 15-Oct-2026 06-Oct-2026 27-Aug-2026 BrauBeviale 2026: Trade fair Issue 1

22 29-Oct-2026 20-Oct-2026 10-Sep-2026
BrauBeviale 2026: Trade fair Issue 2
International Report

November 23 05-Nov-2026 27-Oct-2026 17-Sep-2026
BrauBeviale 2026: Trade fair Issue 3
Buyers Guide

24 26-Nov-2026 17-Nov-2026 15-Oct-2026

Management:
Market, Marketing, Business
Administration, Law (4)
International Report

December 25 10-Dec-2026 01-Dec-2026 29-Oct-2026

Brewing Technology:
Raw materials: brewing grain; malting, 
hops (3)
International Report
Buyers Guide

We reserve the right for changes.

Fair issue BrauBeviale 2026

Fair issue BrauBeviale 2026

Fair issue BrauBeviale 2026
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P
TRADE JOURNAL

valid from 1-Jan-2026

Price list no. 73
Print and digital print edition

Size Type area 
(width x height)  

in mm

Bleed*
(width x height)

in mm

Price
b/w

Price
4c

Cover 185 x 190 210 x 207 € 4,572 € 6,069

Panoramic advert** - 420 x 297 € 8,003 € 9,500

Inside front cover
Facing contents

185 x 275 210 x 297 € 4,285 € 5,782

Inside back cover
Back cover
1/1 page

185 x 275 210 x 297 € 4,081 € 5,578

1/2 page

185 x 125 210 x 148

€ 2,429 € 3,926121 x 192 136 x 207

  90 x 275 105 x 297

1/3 page

185 x   84 210 x 100

€ 1,688 € 3,185121 x 127 136 x 148

  58 x 275   73 x 297

1	 Sizes and prices (in Euro):



1/4 page

185 x   60 210 x   75

€ 1,376 € 2,873121 x   96 136 x 111
  90 x 125 105 x 148
  43 x 275   56 x 297

1/6 page
185 x   41 210 x   56

€ 927 € 2,424  90 x   84 105 x 100

  58 x 127   73 x 148

1/8 page
185 x   30 210 x   35

€ 688 € 1,461121 x   45 -

  90 x   60 -

1/16 page
185 x   15 -

€ 439 € 952
  90 x   30 -

Premium position (e.g. below editorial/contents);  
other formats on request
Special colours, vanish and die-cutting are 
possible on the cover pages

Prices on request

Type area:	 Printed space on a page according to the layout design.

*Bleed: 	 Page design where the illustrations or texts overlap the edge of the trimmed page. 
		  3 mm trim per side (top, down, left, right)

** double page spread bleedQualified circulation: 2,319 copies

All prices are subject to VAT as currently applicable.

Upgrading your ad in the digital print edition:
Gallery� € 150

Video (YouTube integration also 
possible)� € 250

Links to Social Media, product catalogues,
website and e-mail addresses�  € 100
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anzeigen | BRaUWeLT  

https://brauwelt.com/de/firmensuche
JETZT ENTDECKEN

– Firmeneintrag 
PRÄSENTIEREN SIE IHR UNTERNEHMEN!

Aktuelle Jobs aus unserem Stellenportal
Die ausführliche Stellenbeschreibung finden Sie unter 

Brauer*in / Mälzer*in
MOHREN PRODUKTIONS GmbH & Co KG, Dornbirn (Österreich)       Job ID: 056494848

Leitung - Abteilung Abfüllung (w/m/d)
BRAU UNION ÖSTERREICH,  Graz (Österreich)        Job ID: 056585396

Linienführer / Schichtführer Produktionsanlagen (m/w/d)
Bad Dürrheimer Mineralbrunnen GmbH & Co. KG,           Job ID: 056559766
Bad Dürrheim    

Brauer/in (w/m/d)
Rügener Insel Brauerei GmbH,  Rambin auf Rügen       Job ID: 056627295                          

https://jobs.brauwelt.com

Zu verkaufen:
• Lagerkeller, 12 Kaspar Schulz Lagertanks, je 60 HL, Bj. 1989
• Ein- und Auspacker Mühlbauer, Bj. 2020, 8.000 Fl/h
• Flaschenreinigungsmaschine, Hersteller MAG Schymanski,   
Bj. 1998, 5.000 Fl/h, top Zustand 

Dosiergeräte, Kieselgurfilter, Pumpen gebraucht/überholt
Bei Interesse melden Sie sich bitte bei Herrn Lutz von der Lutz GbR.
Tel.: 0160 / 2438523 • E-Mail: lutzgbr21@gmail.com

Zum Verkauf steht eine ca. 30 Jahre junge, voll ausgestattete, 
betriebsbereite Brauerei.
• 5-Geräte-Sudwerk mit ca. 80hl Ausschlagmenge
• Ausstoßmenge: ca. 10000- 30000hl
• Übernahme von Marke und Rezepturen möglich
• Preis: VB – nach Absprache
Zuschriften erbeten unter Chiffre A2969 an: anzeigen@hanscarl.com

 

Etikettiermaschine, Krones, Universella, 2 Aggregate, m. 
Formensatz für 0,5 lt. NRW-Fl, Formatwagen, Leimpumpe, 
Bj. 2016.

2x65 hl Gärtanks lieg, kühlb; 2x 300 hl Lagertanks kühlb isol 
verkl; 28 hl + 50/55 hl Gärtanks; 3x 30 hl Speiselagertanks; 
ZK-Hefetanks 50 hl; 2x90 hl ZKTs, u.w.

2

1

3
Premixer, neu, v. 2 - 4 Komponenten, 3.000 lt/h - 20.000 lt/h, 
vollautom. + digitalisiert. Fragen Sie nach Infos + Angebot 
bei uns. 

Hümmer Brauereiberatung
Untere Länge 19
D-97522 Sand am Main

Tel: +49 (0)172 5660008

www.huemmer-int.de E-Mail: info@huemmer-int.de

Kontakt: Frau Hartig

Kontakt: Frau Laber
Tel: +49 (0)172 5660009

4
Wenn du liebst, was du hast, hast du alles, was du brauchst.

stelleN- u. gelegeNheitsaNzeigeNteil der BraNche K l e i n a n z e i g e n  
 STellenangeBOTe   VeRKÄUFe  

TRADE JOURNAL

valid from 1-Jan-2026

Price list no. 73
Print and digital print edition

Advertising rates for classified advertisements

Calculation of advertising rates:
Number of columns x height in mm x rate per mm

Example:
b/w advertisement 50 mm high, 2 columns wide
2 columns x 50 mm x € 2.40 = € 240.–

All prices are subject to VAT as currently applicable.

Advertising rate per mm and column:  
b/w: € 2.40	 4c: € 3.40	�
Special colour on request

Box number charge:
€ 8.00

Discounts:
	 3 appearances	 5 % 
	 6 appearances	 10 % 
	12 appearances	 15 % 
	24 appearances	 20 % 

Closing date:
See BRAUWELT schedule starting on page 6

Categories:
Job applications, business connections, buying, selling, leases, 
miscellaneous

Type area: 185 x 250 mm 
(width x height)

Columns Width
1 column 43 mm
2 columns 90 mm
3 columns 138 mm
4 columns 185 mm

The height of the advertisement 
is freely selectable.
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Price list no. 73
Print and digital print edition

Job offers at brauwelt.com/de 
Online 
Single display (1 position) 	 runtime: 4 weeks  
	 print teaser, b/w	 € 440
Internship/apprenticeship 	 runtime: 4 weeks	 € 190

Add-ons:
TOP-JOB	� TOP JOB label for 4 weeks	 € 150
 	� one-time inclusion in the
	 BRAUWELT newsletter  
	 display in TOP JOB Box
Online extension	 4 weeks each (max. 2x possible)	 € 150
Additional position	 	 € 150

Online job advertisments are not elegible for discount or commission. 
All prices are subject to VAT as currently applicable.

Job offers in the journal BRAUWELT print and digital print edition
Advertising rate per mm and column	 b/w:	€ 2.80	
					     4c: 	 € 3.70 

Box number charge					     € 8.00 	

Online display of a print advertisement (runtime 4 weeks) 
up to 100 total mm	 	 	 	 	 € 165
up to 300 total mm					     € 110
up to 500 total mm	 	 	 	 	 €   55
over 500 total mm 	 	 	 	 	 (included) 

Example:
Ad height print edition x number of columns = total millimetres

Advertising rates for job offers 

Now more reach with job offers 
in BRAUWELT

  jobs.brauwelt.com 

Use for your online ad our 
placement tool at: 

Teaser boxes

TOP-JOB

Type area: 185 x 250 mm (width x height)

Columns Width
1 column 43 mm
2 columns 90 mm
3 columns 138 mm
4 columns 185 mm

The height of the advertisement 
is freely selectable.

https://jobs.brauwelt.com/
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valid from 1-Jan-2026

Price list no. 73
Print and digital print edition

Examples for Buyers Guide

Categories:
Effluent treatment, cooling brine, brewery tanks, heat exchangers 
and many more.

Price including standard entry in our company database  
at brauwelt.com/de/firmen

Calculation of advertising rates:
Height in mm x rate per mm x number of categories

Closing date:
See BRAUWELT dates from page 6

Advertising rate per mm:  
b/w: € 8.70	 4c: € 10.90	 per category 
Special colour on request

Width of advertisement: 
90 mm

Discounts:
	 2	advertisements 	  5 %
	 4	advertisements 	 10 %
	 6	advertisements 	 15 %
	 8 	advertisements 	 20 %
12	advertisements 	 30 %

Advertising rates for Buyers Guide

All prices are subject to VAT as currently applicable.

Example for one category and issue:

90 x 10 mm  
b/w: € 87 
4c: € 109

90 x 20 mm 
b/w: € 174 
4c: € 218

90 x 30 mm 
b/w: € 261 
4c: € 327

Brauwelt | Nr. 16 (2025) 583 
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Hopfen Forster, Heidelbergweg 2a, 93358 Train/Hallertau
www.hopfen-forster.de, Tel. 09444/83 80, Fax: 83 76, E-Mail: joh.forster@t-online.de

Spalter Hopfen GmbH
Gewerbepark Hügelmühle 40
91174 Spalt

Telefon: 0 91 75 / 7 88 88 info@spalterhopfen.com
Fax: 0 91 75 / 7 88 15 www.spalterhopfen.com

capfeeding.com office@gassner.co.at

Steinlei ten 39, A-4890 Frankenmarkt ,  Aust r ia

+437684 8501 

FD WAAGENBAU
  Fabrikstraße 7 •  
 D - 15517 Fürstenwalde 
   +49 (0) 3361 710 286 
   info@fd-waagenbau.de 
   www.fd-waagenbau.de

ELKALUB.com
Hochleistungs-Schmierstoffe

OBERFLÄCHENTECHNIK GmbH & Co. KG
Poller Kirchweg 92-104, 51105 Köln
Telefon          +49 221 8 39 08-20
hl.schroeder@munk-schmitz.de
www.munk-schmitz.de

LÄMMLE
Holzverarbeitung GmbH
88430 Rot a. d. Rot – Zell
Tel: 08395-93670   • www.laemmle-holz.de    • info@laemmle-holz.de

www.industriebedarf-castan.de

Steinbeisstraße 20-22  
71691 Freiberg am Neckar
Tel. (+49) 0 71 41 / 29 43-0 
Fax (+49) 0 71 41 / 29 43-55
info@industriebedarf-castan.com 

Nach aktueller 
Trinkwasser-Richtlinie 
UBA KTW-BWGL und 
DVGW W 270

www.industriebedarf-castan.de

Steinbeisstraße 20-22  
71691 Freiberg am Neckar
Tel. (+49) 0 71 41 / 29 43-0 
Fax (+49) 0 71 41 / 29 43-55
info@industriebedarf-castan.com 

Klimaspezialist für die Getränkeindustrie
Wir haben langjährige Kenntnisse über verfahrenstechnische Abläufe und 
Anforderungen an die Lufttechnik in der Getränkeindustrie bezüglich Hygiene, 
Wärme- und Feuchteabfuhr. Wir bieten maßgeschneiderte und effiziente 
klimatechnische Lösungen.

www.kieferklima.de
Heilbronner Str. 380–388 . 70469 Stuttgart
Tel. +49 711 8109-0 . info@kieferklima.de

AZ_Brauwelt_90 x 20mm.indd   1 21.03.2022   13:24:46

• Leergut
• Füllstand

• Druck-/ Vakuumerkennung
• Deckel und Verschluss
• Füllventilüberwachung

Ergänzen Sie Ihre Dosen- und 
Abfülllinien mit Automatisierung 

und Präzision für:

    
 

     
 

  
      

   

    
   

   

Bolling e.K. Hopfenhandel-Geschenkartikel,
Inh. Andrea Gschlößl, Rosenstr. 8, 84048 Mainburg, 
Tel./Fax: 08753/1095, E-Mail: hopfenbolling@googlemail.com

Hopfenhandel, Geschenkartikel und Werbeartikel

Ingenieurbüros für Brauereien 

IGS Ing.-Büro für Energie- und Umwelttechnik Dr. Georg Schu und Matthias Kern GbR
Maximilianstr. 28 b, 85399 Hallbergmoos, Tel. 0811-1422, www.igs-eu.de, kern@igs-eu.de 

Hopfen / Hopfenprodukte

   IGN Hopfenvermarktungs- und Vertriebs-GmbH
   Geisenfelder Str. 4, 85283 Niederlauterbach                                                                       
   Tel. 08442 / 96203-0, info@ign-hopfen.de, www.ign-hopfen.de

Spalter Hopfen GmbH
Gewerbepark Hügelmühle 40
91174 Spalt

Telefon: 0 91 75 / 7 88 88 info@spalterhopfen.com
Fax: 0 91 75 / 7 88 15 www.spalterhopfen.com

HVG Hopfenverwertungsgenossenschaft e.G.
Kellerstr. 1 · D-85283 Wolnzach
Telefon: +49 8442 9571 00
Fax:  +49 8442 9571 69
www. hvg-germany.de 
contact@hvg-germany.de

Am Bahndamm 51 · 48683 Ahaus
Telefon: 0 25 61 / 95 89 02 - 0

Fax: 0 25 61 / 95 89 02 - 9
info@ksb-raeckers.de

www.ksb-raeckers.de
Ihr Partner für keramische säurefeste Böden

Palatia Malz GmbH 
Tel.: +49 (62 21) 64 66 - 0 • www.bestmalz.de

 Hopfen  

 Industriebodenbeläge 

 Ingenieurbüros für Brauereien 

 Inspektionsmaschinen für Flaschen und Dosen 

 Klimatechnik 

 Mannlochdichtungen, Tankdichtungen 

 Paletten 

 Rohstoffe  

 Schmierstoffe  

 Tankbeschichtungen  

 Trinkwasserschläuche  

 Verschlussbeschickungsanlagen  

 Waagen für Handel und Gewerbe  

 Wasseraufbereitungsanlagen  

https://brauwelt.com/de/firmensuche
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Price list no. 73
Print and digital print edition P

1	 Advertising rates and sizes: 	 	 see page 10-15

2	 Surcharges: (discountable)
	 Colour:	 per standard ink from euro colour scale	 € 499
		  Special colours	 € 750
	 Placement:
	 Binding placement prescriptions:	 10 % of b/w base price
	 Formats:
	 Formats across binding:	 10 % of b/w base price

3	 Discounts: (valid for advertisements and classified ads)
	 Frequency rate 	 Volume rate
	 	 3 appearances 	 5 % 	 2 pages 	 5 %
	 	 6 appearances 	 10 % 	 3 pages 	 10 %
	 	12 appearances 	 15 % 	 6 pages 	 15 %
	 	24 appearances 	 20 % 	 12 pages 	 20 %
	 For repeats scheduled to appear within a 12-month period.
	 Inserts and additional technical costs are not discountable.

4	 Categories:  
	 Classified ads	 see page 12 
	 Job offers	 see page 13
	 Buyers guide 	 see page 14

5	 Ad specials: 	  
	� Ad specials and costs for technical processing are not discountable. 

Special prices apply for increased circulation for events such as trade 
fairs etc.

	� Bound inserts: (bound-in when binding) 
max. format: 210 x 297 mm (trimmed format) 
delivery in untrimmed format: 216 x 303 mm 
Price at delivery:

	 4 pages	 € 4,250 

	 Inserts: (Loosely inserted in the magazine)
	 Max. format: 205 mm x 292 mm (trimmed format)
	 Price at delivery up to 25 g	 € 1,695
	 Advertorial on request
	 Supplement on request
	 Offprints on request
�	 These and further ad specials can be found at  
	 https://brauwelt.com/de/service/uebersicht-mediadaten

	 Delivery address for position 5:
	 dion MAILFIX GmbH, Nordring 8, 97828 Marktheidenfeld, Germany
	 Annotation: For BRAUWELT issue no. ...
	 Required quantity for position 5:
	 2,800 copies (increased circulation at trade fairs and other events!)

6	 Contact:	 Fachverlag Hans Carl GmbH
		  Andernacher Str. 33a
		  90411 Nuremberg, Germany
	 	 Phone:	 +49(0)911/ 9 52 85 - 0
	 	 Fax: 	 +49(0)911/ 9 52 85 - 48
		  Internet: 	brauwelt.com
		  E-mail:	 anzeigen@hanscarl.com

7	 Conditions and terms of payment:
	� Payment is due within 14 days after receipt of invoice without deduction.

	 Place of payment and fulfillment is Nuremberg.

	 Bank accounts:
	� Postbank Nuremberg 

BIC: PBNKDEFFXXX, IBAN: DE04 7601 0085 0004 1008 57
	� Sparkasse Nuremberg 

BIC: SSKNDE77XXX, IBAN: DE44 7605 0101 0001 1160 03

 https://brauwelt.com/de/service/uebersicht-mediadaten 
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Formats and technical specifications F
1	 Magazine format:	 DIN A 4
		  210 mm width x 297 mm height (trimmed)
		  216 mm width x 303 mm height (untrimmed)
	 Type area:	 185 mm width x 275 mm height
	 Number of columns:	4 columns, each 43 mm width
	 	 3 columns, each 58 mm width

2	 Printing and binding process, printing data:
	� Offset, wire stitching or adhesive binding. Acceptance of digital data 
	 with at least 300 dpi.

3	 Contact for data transmission:
	 E-mail: anzeigen@hanscarl.com

4	 File format:
	 PDF 1.6 or PDF X-4
	 Please only submit printable data:
	 – all fonts used must be embedded;
	 – images in CMYK colour mode (not RGB), 
	 halftone images require a resolution of 300 dpi;
	 line art at least 600 dpi
	 Print colours (CMYK) acc. to ISO 12647-2 (PSO)
	 Special colours are possible upon agreement

5	 Colour: 
	 Print colours in CMYK-mode. Special colours on request. 
6	� Proof: 

Colour-accurate proof in accordance with the ‘Media Standard Print’. 
Digitally created proofs must contain the FOGRA media wedge to check 
colour accuracy.

7	 Data storage: 
	� Data is stored; therefore, unchanged repetitions of an ad are generally 

possible. However, no warranty is given for error-free data storage.

8	 Warranty:
	� The publisher does not assume liability for discrepancies in texts, im-

ages, and especially colours. We do not offer any warranty for printing 
colour advertisements without a binding colour proof. We presume that 
the files given to us are copies and we do not assume liability for their 
continued existence.

9	 Contact:
	 Martina Wehfritz
	 E-mail: wehfritz@hanscarl.com
	 Phone: + 49(0) 911 / 95 285 - 36



TRADE JOURNAL 17

2Circulation and distribution analysis

EDA

1	 Circulation quality control:     			   �

2	 Circulation analysis:	� Copies per issue, annual average 
(July 1st 2024 to June 30th 2025)

Print circulation:	 2,627

Qualified circulation:	 2,319 	 of which foreign:	 282
	 of which digital print edition:	126

Paid circulation:	 1,953 	 of which foreign:	 256
-	Subscribed circulation:	 1,803  	 of which foreign:	 246
	 of which digital print edition:	104
-	 Sales per copy:	 –
-	Miscellaneous sales:	 150  	 of which foreign:	 10
	 of which digital print edition:	7

Free copies:	 366	 of which foreign:  26
of which digital print edition:	 15

Remainder, archive and
specimen copies:	 434

3	 Breakdown of geographic distribution:

Economic region Share of qualified circulation

% Copies

Federal Republic of Germany
   of which fairs and events
   Foreign circulation

87.8
 

12.2

2,037
87

282

Qualified circulation 100,0 2,319

3.1	 Breakdown of geographic distribution:

Nielsen 2
8.9 % = 207 copies

Nielsen 3a
8.6 % = 200 copies

Nielsen 3b
11.9 % = 276 copies

Nielsen 5
1.2 % = 27 copies

Nielsen 6
1.8 % = 42 copies

Nielsen 7
2.7 % = 63 copies

Nielsen 1
7.5 % = 174 copies

Nielsen 4
39.1 % = 907 copies

Summary of the survey method
1.	 �Method: Recipient structure analysis by file evaluation 

- Total survey according to IVW-EDA guidelines 
2.	 �Population: tvA domestic 2,319 = 100 %,  

not included in the survey recorded 151 = 6.5 % 
3.	 Sample: total survey
4.	 Target group of the survey: not applicable
5.	 Survey period: 1 July 2024 to 30 June 2025
6.	� Implementation of the survey: Fachverlag Hans Carl GmbH
The detailed survey method can be found at 
brauwelt.com/en/survey-methods.

https://brauwelt.com/images/survey-methods-2025.pdf
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3-EAnalysis of readership structure

Recipient groups
Share of qualified circulation

Percentage Copies

Breweries, brewing experts
Malting plants
Soft drinks industry
Wholesalers
– of which beverage wholesalers
Retailers 
– of which beverage retailers
Publishing industries and print offices
Chemical industry
Engineering and metalworking industries
Measurement engineering, control technology
B2B economic services
Universities, institutes, professional and vocational schools
Associations, libraries, public administration
Further lines of industry, grouped together 
(qualified, but single share under 0.5 %)
Line of industry unknown 
Others
Rounding difference 

	 52.2
	 2.2
	 3.5
	 3.4
		  1.3
	 1.6
		  0.9		
	 1.2
	 1.4
	 6.9
	 1.3
	 5.9
	 3.8
	 3.0
	 3.4

	 3.7
	 6.5

	 1,210
	 50
	 81
	 80
		  31
	 38
		  21
	 27
	 32
	 159
	 31
	 137
	 89
	 69
	 79

	 86
	 151

Qualified circulation (annual average) 
(actually distributed copies) 	 100.0 	 2,319

EDA

1.1		 Lines of business/industry sectors/professional groups and organisations

Summary of the survey method
1. Method: 
	 Recipient structure  
	 analysis by file evaluation
	 – �Total survey according  

to IVW-EDA guidelines 
2.	�Population:  

tvA domestic 2,319 = 100 %,  
not included in the survey recorded 
0 = 0 %

3.	Sample: total survey
4.	�Target group of the survey:  

not applicable 
5.	�Survey period:  

1 July 2024 to 30 June 2025
6.	�Implementation of the survey:  

Fachverlag Hans Carl GmbH
	� The detailed survey method can be 

found at  
brauwelt.com/en/survey-methods.

1.2	 Size of business entity 
2.1	 Activity characteristics 

Characteristics were not collected be-
cause the degree of use of the journal is 
not dependent on this.

2.2	 Socio-demographics
2.3	� Decision-making areas or 

purchase intentions

https://brauwelt.com/images/survey-methods-2025.pdf
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Profile

TRADE JOURNAL

The printed edition of BRAUWELT International contains selected 
professional articles written by renowned authors from the inter-
national brewing and beverage industry, the supply industry as 
well as research and development. The publication language is 
English.

In addition to the printed version, BRAUWELT International can 
also be obtained as a digital print edition.

Topics: From raw materials and their processing to filling and 
packaging, logistics, energy, water, sustainability and the devel-
opment of international markets – BRAUWELT International pro-
vides the suitable platform for world-wide knowledge transfer in 
the brewing and beverage industry.

Subscribers to BRAUWELT International receive the BRAUWELT 
International News by e-mail. The publication language is 
English. In addition to latest market data and information on 
technological developments, the BRAUWELT International News 
feature the International Report. This report is written exclusively 
for BRAUWELT International online and contains opinions and 
comments on world beer and beverage-related affairs.

The target groups of BRAUWELT International consist of profes-
sionals and executives from the international brewing and bev-
erage industry and the supply industry as well as teachers and 
students from the relevant teaching and training institutions.

BRAUWELT International – Volume 44
PRINT + DIGITAL
6 print editions + digital print edition + newsletter 
+ archive
Germany: € 119.90 (incl. postage and VAT)
Foreign countries:	 € 92.30 (plus postage and VAT)
Frequency: 6 times/year 
Circulation: 7,640

BRAUWELT 
International

DIGITAL
6 digital print editions + news-
letter + archive
Germany: € 99.90 (incl. VAT)
Foreign countries:	
€ 93.36 (plus VAT)

Wort

Low maltose wort +
“stopped fermentations”

Maltose
repressed yeast RO filtration DistillationAlso directly

from wort!

WE BUILD THE MISSING BLOCK FOR YOU

TO REACH TYPICAL BEER TASTE PROFILE

NABLABs
Watery, wort taste, low staling resistance, low fermentative aromatic profile

BRAND FINAL 
TOUCH®

Mouthfeel
Hop notes
Freshness
Acidity 

Anti-staling
Texture
Fermentation note
Beer character

0%0%
www.cbsbrew.com

Cover Page - BrauweltV2.indd   1Cover Page - BrauweltV2.indd   1 16.12.2024   23:05:5916.12.2024   23:05:59

JOURNAL FOR  THE BREWING AND BEVERAGE INDUSTRY
4/25 | August | Volume 43 | NUREMBERG | www.brauwelt.com

Fachverlag Hans Carl GmbH
Visit us in hall C3, at stand 300

September
15–19, 2025

Visit us at    drinktec   Hall C, stand 428
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Oceania
17 copies
0.2 %

Circulation

BRAUWELT International recipients guarantee you:
 the right personal address 
 minimum waste circulation
 knowledge of English 
 leading position in the company

Australia
34 copies
0.4 %

Africa 
332 copies
4.3 %

North America
1,961 copies
25.7 %

South America
269 copies
3.5 %

Europe
4,162 copies
54.5 %

Asia
865 copies
11,3 %

7,640 distributed copies worldwide (including paying subscribers)
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Dates

Month Issue Publication 
date

Closing date Copy date Traide fairs and events
Further dates at brauwelt.com

February 1 04-Feb-2026 07-Jan-2026 10-Nov-2025

April 2 08-Apr-2026 25-Feb-2026 12-Jan-2026

June 3 17-June-2026 20-May-2026 02-Apr-2026

August 4 19-Aug-2026 22-July-2026 08-June-2026

October 5 21-Oct-2026 23-Sep-2026 03-Aug-2026

December 6 09-Dec-2026 11-Nov-2026 28-Sept-2026

We reserve the right for changes.

BRAUWELT International

15/17-Feb-2026
Beer & Food Attraction 
Rimini, Italy
www.beerandfoodattraction.it

16/18-Apr 2026
Kibex, Korea International Beer Expo
Seoul, Korea
www.beerexpo.kr 

07/09- Apr-2026
Craft Beer China
Shanghai, China
www.cbcechina.com/en

20/23-Apr-2026
Craft Brewers Conference & Brew Expo America
Philadelphia, USA
www.craftbrewersconference.com
6. bis 9. September 2026
European Brewery Convention Congress
Rotterdam, Niederlande
www.ebc2026rotterdam.eu

12/15-Oct-2026
China Brew 2026
China Beverage 2026
Shanghai New International Expo Centre (SNIEC)
Shanghai, PR China
www.chinabrew-beverage.com

10/12.-Nov-2026 
BrauBeviale 
Nuremberg, Germany 
www.braubeviale.com

Preview Craft Brewers Conference

Fair issue BrauBeviale 2026
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valid from 1-Jan-2026

Price list
Print and digital print edition

Size
Type area 

(width x height)  
in mm

Bleed*
(width x height)

in mm

Price
b/w

Price
4c

Cover 185 x 190 210 x 207 € 4,503 €  6,000

Panoramic advert ** - 420 x 297 €  7,979 €  9,476

Inside front cover
Facing contents

185 x 275 210 x 297 €  4,271 €  5,768

Inside back cover 
Back cover
1/1 page

185 x 275 210 x 297 €  4,070 €  5,567

1/2 page
185 x 125 210 x 148

€  2,413 €  3,910121 x 192 136 x 207
  90 x 275 105 x 297

1/3 page
185 x   84 210 x 100

€  1,675 €  3,172121 x 127 136 x 148
  58 x 275   73 x 297

1/4 page

185 x   60 210 x   75

€  1,365 €  2,862
121 x   96 136 x 111
  90 x 125 105 x 148
  43 x 275   56 x 297

Sizes and prices (in Euro):



1/6 page
185 x   41 210 x   56

€  942 €  2,439  90 x   84 105 x 100
  58 x 127   73 x 148

1/8 page
185 x   30 210 x    35

 €  698 €  1,471121 x   45 -
  90 x   60 -

1/16 page
185 x   15 -

€  489 €  1,002
  90  x   30 -

Premium position (e.g. below editorial/contents);  
Other formats on request. 
Special colours, varnish and die-cutting are 
possible on the cover pages.

Prices on request

Colour surcharges: (Valid for advertisements) 
Per standard colour from Euroscale	 € 499
Per special colour	 	 	 € 750

Discounts:  
(valid for advertisements and classified ads) 
Frequency rate		  Volume rate 
 3 appearances	 5 %	  2 pages	 5 %
 6 appearances	 10 %	  3 pages	 10 %
12 appearances 	15 %	  6 pages	 15 %
24 appearances 	20 %	 12 pages	 20 %

Repeats scheduled to appear within  
a 12-month period.
Inserts and additional technical costs are not 
discountable.

Type area: Printed space on a page according 
to the layout design.

*Bleed: Page design where the illustrations or 
texts overlap the edge of the trimmed page. 
(3 mm trim per side, top, down, left, right)

Upgrading your ad in the digital print edition:
Gallery � € 150

Video (YouTube integration also 
possible)� € 250

Linking to Social Media, product catalogues,
website or e-mail address� € 100

Loose inserts: 
max. format: 205 x 292 mm (trimmed format)  
Prices for delivered inserts up to 25 g	 € 3,126

Bound inserts: (bound-in when binding) 
4 pages	 €  9,054 (incl. printing costs)  
further prices on request

Delivery address: for loose inserts and bound 
inserts:
dion MAILFIX GmbH
Nordring 8
97828 Marktheidenfeld
Germany

Delivery note: For BRAUWELT International no. [...]

Required quantity:  
7,700 copies

** double page spread bleed

All prices are subject to VAT as currently applicable.
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valid from 1-Jan-2026

Price list 
Print and digital print edition

Advertising rates for classified advertisements Advertising rates for Buyers Guide

Closing dates: See schedule on page 21

Rate per mm and column:  
b/w: € 2.30	 4c: € 3.20	 valid for all categories 
Special colour on request

Box number charge: 
€ 8

Discounts:
	 3 appearances 	 5 %
	 5 appearances 	 10 %
	 7 appearances 	 15 %
	 9 appearances 	 20 %
	12 appearances 	 25 %

Calculation of advertising rates: 
Number of columns x height in mm x rate per mm

Example: 
b/w advertisement 50 mm high, 2 columns wide 
2 columns x 50 mm x € 2.30 = € 230

Rate per mm for buyers guide ads:  
b/w: € 7.20	 4c: € 9.40	 per category
Special colour on request

Width of advertisement:  
90 mm

Discounts:
	 3 appearances 	 5 %
	 4 appearances 	 10 %
	 6 appearances 	 15 %
	 8 appearances 	 20 %
	12 appearances 	 30 %

Calculation of advertising rates:
height in mm x rate per mm x number of categories

Example:
b/w advertisement 30 mm high, 1 category
30 mm x € 7.20 x 1 category = € 216
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A.	 General regulations
§ 1	Scope
(1)	 All deliveries and services of Fachverlag Hans Carl GmbH, Andernacher Str. 33a, 90411 Nuremberg (hereinafter 

referred to as "Supplier") to its customers shall be provided exclusively on the basis of the following General 
Terms and Conditions in the version applicable at the time of ordering. Unless expressly agreed in writing, any 
deviating terms and conditions shall not apply. Purchases and subscriptions via the Supplier's online store 
Carlibri shall be excluded from this. The online store’s terms and conditions of sale shall apply in this regard.

(2)	 Only entrepreneurs can be customers in the sense of these terms and conditions (hereinafter "Customer"). 
Within these Terms and Conditions, these are natural or legal persons or partnerships having legal capacity, 
which, in concluding the contract with the Supplier, exercise their commercial or independent professional activ-
ity.

(3)	 Any offers made by the Supplier are always subject to change and non-binding unless they are marked as binding 
offers.

(4)	 It is agreed in accordance with Section 312 i para. 2 sentence 2 BGB (German Civil Code) that the Customer 
waives the obligation to provide information in electronic business transactions in accordance with Section 312 
i para. 1 nos. 1 - 3 BGB.

§ 2	Remuneration
(1)	 The remuneration specified in the offer shall be due for the Supplier’s performance. If no remuneration is stated 

in the offer, the Supplier’s price lists shall apply.
(2)	 All prices and agreements are in euros and do not include the statutory value-added tax valid at the time the 

service is provided.
(3)	 Unless expressly agreed otherwise, the Customer undertakes to pay the agreed remuneration within 10 working 

days from the date of invoicing to the account specified by the Supplier.

§ 3	Term and termination
(1)	 The term of the respective services is specified in the offer. The contract term is identical to the term of publica-

tions.
(2)	 If a term is specified in the offer, the contract shall be extended by the term after the expiry of the term, respec-

tively, unless the contract is terminated with 1 month's notice to the end of the term.
(3)	 If no term is specified in the offer, the contract shall run for an indefinite period and may be terminated by the 

parties with one month's notice.
(4)	 Notice of termination must be submitted in text form.
(5)	 This shall not affect the right to extraordinary termination.

§ 4	Force majeure
(1)	 The Supplier shall be released from the obligation to perform under this contract if and to the extent that the 

non-performance of services is due to the occurrence of circumstances of force majeure after the conclusion of 
the contract.

(2)	 For example, circumstances of force majeure include war, strikes, riots, expropriations, cardinal legal changes, 
storms, floods, pandemics and other natural disasters as well as other circumstances for which the Supplier 
is not responsible. In particular, water ingress, power failures and interruptions or destruction of data-carrying 
lines or infrastructure.

(3)	 If such an event occurs, the affected party shall notify the other party in writing without delay.

§ 5	Warranty
In principle, the Supplier provides its services on the basis of a service contract. If services under a contract for work 
and services are nevertheless agreed upon, the warranty shall be governed by the following provisions:
(1)	 The Supplier warrants that the work products provided by the Supplier under the contract are free from third-

party intellectual property rights and that, to the Supplier’s knowledge, no other rights exist that restrict or 
preclude their use under the contract. The Supplier indemnifies the Customer against all possible third-party 
claims in this respect.

(2)	 If the contractual use is impaired by third-party property rights, the Customer shall notify the Supplier immedi-
ately upon becoming aware thereof. In this case, the Supplier shall have the right, to an extent that is reasonable 
for the Customer and in consultation with the Customer, to either modify the contractual services in such a way 
that they fall outside the scope of protection but nevertheless comply with the contractual provisions, or to ob-
tain the authority that they can be used without restriction and additional costs for the Customer in accordance 
with the contract.

(3)	 The Supplier does not guarantee that the created work products will retain their contractually agreed suitability 
in the event of general changes in technology (e.g. browsers, server technology, plug-ins operating systems, W3C 
standards, online access, etc.) even under the changed circumstances. There is no entitlement to subsequent 
adjustment.

(4)	 Insofar as is possible and reasonable for the Customer with regard to the effects of the defect, the Supplier may 
provide the Customer with an interim solution to circumvent the defect (workaround) until the defect is definitively 
remedied.

(5)	 The warranty claim shall lapse insofar as the Customer modifies work products itself or has them modified by 
third parties without the Supplier’s consent unless the Customer proves that the defects still in question were 
not caused by the modifications made by itself or the third party or by the failure to maintain/update the work 
products. The Customer's right of self-remedy (Section 536a para. 2 BGB) is excluded.

(6)	 The warranty period is 1 year and begins with the acceptance of the work results. Longer statutory limitation 
periods for liability and warranty claims shall remain unaffected.

§ 6	Acceptance
In principle, the Supplier provides its services on the basis of a service contract. If services under a contract for work 
and services are nevertheless agreed upon, acceptance shall be governed by the following provisions:
(1)	 The Supplier shall make the completed performance available to the Customer. If the performance is made avail-

able via the Supplier's systems, the Supplier shall notify the Customer of the availability of the performance by 
e-mail.

(2)	 The Customer shall inspect the performance immediately after it has been made available and shall give notice of 
any defects at the latest within 1 week of being notified of the provision. After this time, or if the Customer uses 
the results, the performance shall be considered approved.

§ 7	Liability
(1)	 In case of intent or gross negligence, the Supplier is liable without limitation for all damages caused by it as well 

as its legal representatives or vicarious agents.
(2)	 In all other respects, the Supplier shall only be liable if it has breached a material contractual obligation (cardinal 

obligation). In such cases, liability shall be limited to compensation for the foreseeable damage typical for the 
contract.

(3)	 The above limitations of liability do not apply to injury to life, limb or health. In these cases, the Supplier is liable 
without limitation.

(4)	 Liability in accordance with the provisions of the Product Liability Act (ProdHaftG) shall remain unaffected.

§ 8	Applicable law/place of jurisdiction
These terms and conditions shall be governed by German law to the exclusion of the UN Convention on Contracts 
for the International Sale of Goods. The exclusive place of jurisdiction for disputes arising from this contract shall 
be Nuremberg.

§ 9	Obligations of the Customer
(1)	 The Customer shall provide the Supplier with the content to be published by the Supplier in a timely manner. 

The Customer shall ensure that the content it supplies complies with the technical requirements specified under 
"Technical Details", is of sufficient quality and resolution and does not infringe any third-party property rights.

(2)	 The Customer is responsible for ensuring that the respective content does not violate laws, third-party rights or 
common decency. It also assures that the ads do not contain deliberately false information. The aforementioned 
obligations are essential contractual obligations. The Supplier is entitled not to publish content that violates the 
aforementioned conditions.

(3)	 If content by the Customer violates legal requirements, infringes the copyrights or other rights of third parties or 
constitutes a violation of competition law, the Customer shall indemnify the Supplier against all claims upon first 
request. In this case, the Customer shall also assume the costs of a legal defence against any claims by third 
parties, including the Supplier’s necessary legal fees.

(4)	 If the content is not published due to a violation of § 9 para. (1) or para. (2) or not published in time, the Customer’s 
payment obligation remains unaffected.

(5)	 The Customer undertakes to ensure that the transmitted data is free of harmful code, such as viruses and trojans, 
by using state-of-the-art protection programs.

General Terms and Conditions of Fachverlag Hans Carl GmbH for Business Customers

https://brauwelt.com/en/terms-and-conditions
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§ 10 Rights of use
(1)	 The Customer grants the Supplier a simple, non-exclusive, non-transferable, worldwide right of use to the content made 

available, limited in time to the term of the contract and limited in content to the purpose of the contract.
(2)	 The aforementioned granting of rights also includes the right to store, reproduce, publish, digitize as well as process 

the content, insofar as is necessary to execute the contract.
(3)	 The Supplier shall be entitled, at its own discretion, to mark the content of the Customer – which is not clearly recog-

nizable as third-party content due to its design – clearly and separately from other content with "ADVERTISEMENT" or 
"ADVERTISING".

§ 11 Miscellaneous
(1)	 No verbal collateral agreements have been made. Amendments, supplements and additions to this contract shall only 

be valid if agreed between the parties in text form. This shall also apply to the amendment of this contractual provision.
(2)	 Should any provision of this contract be or become invalid, this shall not affect the validity of the remainder of the 

contract. The parties are obliged to replace the invalid provision with a valid provision that comes as close as possible 
to the economic purpose of the invalid provision. The same shall apply in the event of an omission in the contract.

B.	 Special provisions for the publication of company entries and job advertisements
§ 1	Subject of performance
(1)	 The Supplier enables the Customer to place job advertisements and publish company entries on the brauwelt.com 

website. The specific scope of services is set out in the respective offer.
(2)	 The Supplier does not assume any brokerage of employment contracts and does not itself become a party to any em-

ployment contracts. It merely provides the technical means to draw attention to vacancies. Accordingly, the Supplier 
shall only owe the provision of the service booked, respectively, and shall in no case owe successful application.

§ 2	No exclusion from competition
(1)	 The Supplier makes its services available to a large number of customers. Accordingly, it is not generally possible to 

exclude competitors of the Customer.

§ 3	Box number advertisements
(1)	 The Supplier enables companies to post jobs anonymously. In this case, the job advertisement is published with a box 

number ("box number advertisement"). If the placement of a box number advertisement has been agreed upon, the 
Supplier shall publish the job advertisement and forward messages or applications received by the Supplier stating the 
box number to the Customer.

C.	 Special provisions for the publication of advertising material
§ 1	Subject of performance
(1)	 The Supplier enables the Customer to publish advertising material. This includes, among other things, the placement 

of advertising banners on the Supplier's platforms as well as the publication of videos and podcasts on the Supplier's 
platforms and the insertion of advertising material in publications both digitally and as print inserts.

(2)	 The specific scope of services, in particular, the date or the period of the advertising placement as well as the place-
ment is set out in the respective offer.

§ 2	Obligations of the Customer
(1)	 The Customer shall make the content available to the Supplier in good time before the planned publication. Unless 

otherwise specified in the offer and unless the circumstances of the booked service indicate otherwise, the content 
must generally be made available no later than 5 working days before the planned publication date.

(2)	 Orders for advertisements and third-party inserts that are to be published exclusively in certain numbers, certain is-
sues or in certain places in the publication must be received by the publisher in good time so that the Customer can be 
informed before the closing date for advertisements if the order cannot be executed in this manner, e.g. because the 
technical requirements have not been met.

(3)	 Selecting the advertising banner and choosing the placement is the Customer’s responsibility. The Supplier does not 
check to what extent the advertising banner provided by the Customer as well as its placement is suitable for the 
advertising purpose intended by the Customer and meets its needs.

§ 3	Content verification by the Customer
The Customer shall immediately examine the published content for correctness of placement after its initial placement 
and notify the Supplier of any errors within three business days. After this period, the content is considered accepted.

§ 4	Circulation reduction
The publication of advertising inserts in the Supplier's publications may result in a reduction of the originally planned 
circulation. However, this only gives rise to a right to reduction if the expressly agreed average circulation is undercut. A 
reduction in circulation is only a defect entitling the customer to a price reduction if it amounts to at least 20%. In addi-
tion, claims for price reductions are excluded for contracts if the publisher has informed the Customer of the reduction 
in circulation in sufficient time for the Customer to be able to withdraw from the contract before the publication of the 
advertisement.

D.	 Special provisions for the creation of advertising content
§ 1	Subject of performance
(1)	 The Supplier creates content for the publication of advertising material according to the Customer's specifications.
(2)	 For posting the created content on the Internet or other publication, the regulations under section C. of these GTC 

apply.

§ 2	Conceptual design
(1)	 For the creation of the content, the Supplier shall first develop a concept for the design ("Concept") and implement the 

services based on the concept.
(2)	 Once the Supplier has created a Concept, the Customer will accept the concept by a declaration in text form.

§ 3	Cooperation obligations of the Customer
(1)	 The Customer shall provide the Supplier with the content to be included in the created advertising material in a timely 

manner.
(2)	 The Customer shall ensure that the content it supplies complies with the technical requirements, is of sufficient quality 

and resolution and does not infringe any third-party property rights.
(3)	 The Customer is obligated to reasonably cooperate in developing and producing the content. Insofar as test runs or 

acceptance tests, presentations or other meetings become necessary or appropriate, the Customer agrees to assign 
competent employees to participate in the same who are authorized to make all necessary or appropriate decisions.

(4)	 If the Supplier provides the Customer with proposals, drafts, test versions or similar, the Customer shall carry out a 
quick and careful examination within the scope of what is reasonable. The Customer shall notify the Supplier of any 
issues or requests for changes without delay.

E.	 Special provision for the publication of lead generation content
Privacy provision lead sharing, consent

§ 1	Subject of performance
(1)	 The Supplier publishes content, such as white papers, from the Customer for lead generation. For this purpose, the 

content is offered as a free download on the Supplier's platforms. Before downloading, the end user's consent is 
obtained for the data to be passed on to the Customer and its contact for advertising purposes.

§ 2	Consent 
(1)	 The Supplier obtains the following consent before downloads: "Yes, I agree that my personal information may be 

shared with the publisher of the white paper (see above under 'Provided by') and that they may contact me by e-mail, 
post and/or phone with further information. Consent is a requirement to be able to download the whitepaper.

(2)	 The Customer is responsible for ensuring that the aforementioned declaration of consent is sufficient for the intended 
use of the data.

(3) 	The Supplier will design the platform in such a way that a download is technically not possible if consent has not been 
given in advance.

§ 3	Use of the data
The Customer shall use the user data exclusively for the originally intended purpose of contact for advertising purposes. 
Passing the data on or using it in any other way is not permitted. The Customer shall be liable for ensuring that the use 
of the user data complies with the requirements of data protection law and is fully liable for any processing of the data in 
violation of data protection law.

https://brauwelt.com/en/terms-and-conditions
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